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> Legal Disclaimer

Included herein are certain forward-looking statements. All statements, other than statements of historical facts, included herein that address activities,
events, or development that we expect or anticipate wifl or may occurin the future are forward-looking statements. Forward-looking statements involve
assumptions and are subject to known and unknown fsks and uncertainties that could cause actual results or performance to differ matenally from
those expressed orimplied by such forward-looking statements. Although we believe that the assumptions reflectedin forward-locking statements are
reasonable as of the date of this presentation, we can give no assurance that such assumptions will prove to have been comrect. You should also know
that forward-looking statements are not guaranties of future performance, and are subject to risks, uncertainties, and assumptions. Should any of these
risks or uncertainties matenalize, or should any of our assumptions prove incomrect, actual results may differ materially from those included within our
forward-looking statements. These and other nsks and uncertainties associated with our business are descnbed in our public reports including our
Annual Report on Form 10-K for the year ended December 31, 2021, filed with the Securities and Exchange Commission. We do not assume and
obligation and do not intend to update these forward looking statements.

The industry and market data presented herein are inherently estimates, and are based upon third-party data as well as information derived from the
Company’s own internal estimates. While the Company believe that these data are reasonable, in some cases these data are based on others’
estimates and cannot be verified by the Company. Accordingly, readers are cautioned not to place undue reliance on the industry and market data
included herein.

This presentation contains trademarks, trade names, and service marks of other companies. We do not intend our use or display of other companies'
trademarks, trade names, or service marks to imply a relationship with, or endorsement or sponsorship of us by, these other companies
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Integrating gaming networks, 100,000+
restaurants, fuel and more | ‘ Locations

Creating an Internet of Rewards to Connect
Consumers to Brands at the Point of Engagement

Vast reach to millions of consumers
through major brands

mobivity




> Advertising is Facing a Historic Challenge

Reaching consumers via targeted ads fueled by third party privacy pilfering is going extinct thanks to personal data protections
being imposed by major mobile phone manufacturers. Mobivity's Connected Rewards addresses this challenge by providing real

value to consumers across everyday activities from eating at their favorite restaurant to filling up their tank to playing a game!
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Instantly Delivering Real-World Rewards From Digital
Channels is an Integration Nightmare
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> Mobivity’s Connected Rewards Cloud™

Mobivity's Connected Rewards Cloud™
provides the plumbing that instantly
connects app users with brands to
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Brands Can Leverage Rewards to Help Game Publishers
Attract Players!

(1. PROMOTE ) (2 DOWNLOAD ) (3 REWARD ) (4 REDEEM )

Promote app with offer via Customer downloads app via Customer receives REWARD Players REDEEM reward via
brand’s owned media channels the app store from the brand digital order in the App, online or
in-store

mﬂblvltg Customer, Brands & Publishers win by attracting and keeping new customers!




Game Publishers Can Reward Consumers With Brand
Promotions
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(1 PLAY GAMES ) (2 EARN POINTS ) (3 GET REWARD ) (ﬂ- REDEEM OFFER )

Millions of gamers PLAY their Flayers EARM points and Customer recelves REWARD Players are driven in-store or
favorite mobile games redeem for brand's rewards from a favorite brand online to REDEEM reward

mﬂbi?itg Millions of rewards viewed monthly across several game titles




Mobivity’s Vast Reach to Real-World Rewards
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> Large Addressable Market for Connected Rewards in
Gaming

Gaming Revenue

$175B 4

Mobile Gaming Revenue
$86B

NA Mobile Gaming
Marketing Spend
$12.4B o
Mobivity
Opportunity
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> Revenue Model

One Time
Development and
Deployment

<<

Recurring Multi-Year

Licensing and Contracts
Usage Fees for
Reward Trxns
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Investment Highlights

CONNECTED REWARDS -UNLOCKING THE MASSIVE POTENTIAL OF AN INTERMET OF REWARDS

Market leading cloud Ragidly growing rurmibaer
based solution already of gaming publishers and
connected to over ad networks creating an
100,000 restaurants accelerating network
convenience stone and effect

fued bocations 1o delives

realkworld rewards
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Increasing pervacy
protections fueling
market demand for
effeclive advertising
solutions not reliant on
personal data

Mobidty restaurant,
comenience shtone and
fuel customers reach
hundreds of millions of
Consumers

*

Existing Leading
Enterpnze Brand Clients
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> Our Team

Dennis Becker

With more than two decades of
experience bullding, financing, and
acquiring enierprises mdefining the

way lechnohogy and business interact,

Dennés Becker leads Mobivity's wision
of bringing DUSinesses more
customers, more often thecasgh
disruptive technologies
several palents, Becker's background
als0 includes awards as founder of
Frontieric Cofporation and CEQ of
Bexal Technologies. Prior to Mobivity
Dennis studied Computer Science at
the University of Oregon and Semved ir
the LEEAF

mobivity

An inventor of

Lisa Brennan

Brénnan was recently the CFD at Menchant
Customer Exchange “MCX", @ mobile
paymaen] technology business. culminating in
the company's acquisition by JPkongan
Chase. Additionally. Bs. Brennan I;'r."-'_|-',. mone
than 25 years of
Ealersnip ries. In 5885 technoogy,
management con ¢ ard reta
howdts a BA, Bumma Cum Laude, in
Mathematics and Economics from Welleskey
Colege, MS in rmalhen o B 5
Unéversity, and an MBA from the
Massachusetls Institube of Technology Sloan
Schood of Business. She Degan hef canser al
Boston Consulting Group, and has hehd
i lip roles at Designs Inc., whic
mutiple retail concepts including Levi's
Outlets, the Original Levi's Stores and Boston
Trading Company, BEBM Holdings, and rmost
recently as the CFO at MCX

Expenence in kl":-' financia

Brenman

wrnd

Jeff Griffith

Jeff Griffith leads all aspects of the
company’'s cusio
nnovation.  Jeff previously worked for
Alcatel-Lucent where he led the

% Professional Senvices
divizion, in addition 1o other senior
product and enginesring robes duting
hig tenure. Over his more than 25
years in the industry, Jeff has held
product and engineering leadership
roles in several ;!GL'\.'H COMmpanes
1r_i,.-'||n; AG Comemumication
Systems, and Honeywell Asrospace
Jeff also served as a professor at
Grand Canyon University College of
Schence and Technology

r-focused platform

Jennifer Taylor-Glick

Jennifer leads all customer related
operations for Mobity inciuding
BCCOUNT management, Serdce and
support, She has almost a decade of
experience advising and supporting
digital programs for major global
brands

to Mabivity, Taylor-Glick spent 16
years in the restaurant indusiry in
varous services and managpement
robes, Jennifer holds a Bachelor of
Sclence degree from Oklahoma State
University.

such as Subway, Sonic Drive-in,
Circle K, Pepsi and mary oithiers. Prior

Jeff Michaels

perience lading Sales, r:-'.lr-:-:-'."-:|_
and Cusiomer Success ieams Tor
global organizations across vanous
industries. Ower the last 15 years, Jeff
has worked spec rICJ":.' with Saas
organizations like Vista Equity/Kibo
Commerce 1o giow the organizalion s
eCommerce and personalization
prominence domestically and abread
boith direct and by deweloping the
resseller natwork. His experience
typically resulled in wornding with tha C
Sute, and with eCommerce, and
Digital Marketing 0
Retad, CPG. and Manufaciuning secior
o grow their business while leading
thi change within his own
onganizations to achieve industry
leading growth




mobivity

Mobivity has delivered billions of offers and promations through it proprietary software and
miessaging channels and has built large, owned audiences for sorme of the world s langest
brands. Using its Connected Rewandsy, Mobivity thiough its partnerships with lesding gamsa
publishers, digital operators, and ad networks, connects this massive universe of digita
consumers 1o its broad network of brands, catalyzing di consumers 1o play garmes, eam
points and redeem in-store rewards from restawrant, convenlence, and retall brands

Chandler Arizona + Halifax, Mova Scotia
{B77] 282-7660
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